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NOi dung chwong
S

— What are the tasks of marketing?
Cac nhiém vu cua marketing

-~ What are the major concepts and tools of marketing?
Khai niém va cdng cu cua marketing

- What orientations do companies exhibit in the
marketplace?

Céc cbng ty sé phai biéu hién nhirng khuynh huéng
nao trén thi trrong

— How are companies and marketers responding to the
new challenges?
Céc cong ty va nha tiép thi hanh dong nhw thé nao
dé thich rng voi nhirng thach thirc moi
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The New Econo

StPc mua gia tang
Hang hoa phong phu
Thoéng tin tran ngap
Giao dich dé dang

Lwa chon thuan tién
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Marketing Task

e Ten rules of radical marketing

MuwoOi qui luat cua marketing toan dién

The CEO must own the marketing function.
Giam Doc Biéu Hanh phai nam cac hoat dong marketing

Make sure the marketing department starts small and flat and stays
small and flat.

GDPDH khéng dwoc dé cho mire dd quan ly qué roi ram dén muire xa
roi thi treong

Get face to face with the people who matter most — the customers.
Cang tiép xuc tryc tiép vdi khach hang cang tot

Use market research cautiously.

S dung nghién ctru thj trwdrng mot cach can than

Hire onIy passionate missionaries.

Chi tuyén nhirng nq;gwerpomt Jne sw mang cua cong ty
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Marketing Task
«a__

e Ten rules of radical marketing

Muo1 qui luat cua marketing toan dién
— Love and respect your customers.
Yéu thwong va ton trong khach hang
— Create a community of consumers.
Céng ty va khach hang 1a mét cong dong
— Rethink the marketing mix.
Than trong v&i hdn hop tiép thi
— Celebrate common sense.
Xay dwng tiéng noi chung cho cong ty, nha phan phdi va khach hang
— Be true to the brand.
Tao nén mot thwong hiéu that, thwong hiéu ma chinh n6 cé thé ban no
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Pham vi cua marketing

Marketing: typically seen as the task of creating,
promoting, and delivering goods and services to
consumers and businesses.

Marketing dwg'c xem nhw co cac nhiém vu tao ra,
thuc day va chuyén giao hang hoa, dich vu dén
ngwoi tieu dung va cac doanh nghiép

Goods o Places
Services o Properties
Experiences o Organizations
Events o Information
Persons o ldeas
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Cac nha tiep thi quyét dinh cai gi?
S

e Consumer Markets
e Business Markets

e Global Markets
e Nonprofit and Governmental Markets
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Khai niém va cac cong cu
marketing
. -

- Marketing
- Marketing management
- Target Markets and Segmentation
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Figure 1-1: A Simple Marketing System
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Khai niém va cac cong cu
marketing
S

- Marketers and Prospects
- Needs, Wants, and Demands
- Product, Offering, and Brand

- Value and Satisfaction
e Customer value triad ey
e Value

Value = Benefits / Costs =
(Functional benefits + Emotional benefits) /
(Monetary costs + Time costs + Energy costs + Psychic costs)
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Khai niém va cac cong cu
marketing
. -

- Exchange and Transactions
e Exchange
e Transaction
e Barter
e Transfer
e Behavioral response
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Khai niém va cac cong cu
marketing
. -

- Relationships and Networks
e Relationship marketing
e Marketing network

- Marketing Channels
— Supply Chain
— Competition
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Khai niém va cac cong cu
marketing
. -

e Brand competition
e Industry competition
e Form competition
e Generic competition

- Marketing environment
e Task environment
e Broad environment

- Marketing Program

e Marketing program
e Marketing mix

Powerpoint slides prepared by
NMDUC 2008



Dinh hwéong doanh nghiép
T

e Production Concept
e Product concept
e Selling Concept
e Marketing Concept
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Dinh hwéong doanh nghiép
T

—- Target Market

— Customer Needs
e Stated needs

e Real needs
e Unstated needs
e Delight needs
e Secret needs
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Dinh hwéong doanh nghiép
T

— Integrated Marketing

e External marketing
e Internal marketing
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Dinh hwéong doanh nghiép
T

— Profitability
e Sales decline
e Slow growth
e Changing buying patterns
e Increasing competition
e Increasing marketing expenditures
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Dinh hwéong doanh nghiép
T

e Societal Marketing Concept
— Cause-related marketing
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Kinh doanh va tiép thi dang thay doi
nhw thé nao?
acd —

— Customers
— Brand manufacturers
— Store-based retailers
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Kinh doanh va tiép thi dang thay doi
nhw thé nao?
acd —

e Company responses and adjustments
- Reengineering

— Outsourcing
= Market-centered
— E-commerce

_ Benchmarking " Global and local
_ Alliances * Decentralized

* Partner-suppliers
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Kinh doanh va tiep thj dang thay
doi nhw thé nao?
.

e Marketer Responses

and Adjustments Integrated marketing
— Customer relationship communications
marketing

- Channels as partners’
— Customer lifetime value

— Customer share Every employee a

— Target marketing marketer
_ Customization Model-based decision
_ Customer database making
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